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Pet Holding tarafindan madencilik faaliyetlerini
yirratmek fizere kurulan PETMA Mermer Sirketi
Tokat'm Turhal ficesinde bej mermer dretimine
basiads.

Stone&life olarak sirket Genel Midiirti Zeynep
Koksal Yaykran ile bir soylesi gerceklestirdik.

Stone&Life: Oncelikle sizi taniyalm.
Zeynep Koksal Yaykiran: 1981 Ankara
dogumluyum. Universite egitimimi Bilkent Turizm
ve Otel isletmeciligi'nde tamamladim. Daha sonra
Londra‘da European Business School'da Girigimci
isletmecilik Mastiri ve Londra Webster
Universitesi'nde MBA Isletme Mastirlarimi
yaptim. 2005 yilindan beri aile sirketimiz olan Pet
Holding'in gesitli firmalarinda, cesitli

pozisyonlarda gorevimi siirdlirmekteyim.
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GUCLU ADIMLARLA “PETMA”

Marble Company, founded by Pet Holding in
order to carry out its mining activities, began
marble production in Turhal region of Tokat.

As Stone&Life, we interviewed Zeynep Koksal
Yaykiran, the General Manager of the company.

Stone&dLife: Let's get to know you first.
Zeynep Koksal Yaykiran: 1 was born in
1981 in Ankara. | got my college degree from
Bilkent University, Tourism and Hotel
Management. Later, 1 finished my Entrepreneurial
Management Masters in European Business
School and MBA in London Webster University
in England. | have been working in various
positions in various companies of our family
enterprise, Pet Holding since 2005. Pet Holding,
was established in 1974 and has been active in
petroleum exploration and production, oil field
services, mining, construction, project and land
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PET Holding, 1974 yilinda kurulmus, petrol development. Pet Holding has successfully
arama ve {retimi, petrol sahasi servisleri, represented our country in various international
madencilik, insaat, proje ve arsa gelistirme projects and proceeds with its multi-national
konularinda aktif olarak calisan, uluslararas pek structure basing on ‘mutual trust and win-win’

cok projede iilkemizi basariyla temsil etmis, halen  approach.
yurattigi pek cok projede ok uluslu ok ortakh
yapisini “Kargilikl giiven ve kazan-kazan” esasina  For the past two years, | have been working as

dayandirmg bir firmadr. the General Manager of PETMA Ltd. Co., which
we established in order to conduct Pet Holding's
Son 2 senedir ise Pet Hodling' in madencilik mining activities.
faaliyetlerini yiirGitmek tizere kurdugumuz
PETMA Mermer, Dogal tas ve Madencilik ‘PETMA’, A STRONG BREAT IN THE MARKET
sirketimizin Genel MiidiirlGgi gorevini S&L: You are newly entering the marble market.
yliritmekteyim. How did you decide to go into this field?
Z.K.Y: Petma was established upon the
SEKTORDE GUCLU BIR SOLUK “PETMA” feasibility studies of several natural stone projects
and upon the positive results of the geological,
S&L: Mermer sektoriine yeni giris geophysical studies of our beige marble quarry in
yapiyorsunuz. Nasll karar verdiniz mermer Turhal region of Tokat, we made the required
calismaya? investments and began working in our beige
Z.K.Y: PETMA, PET Holding'e gelen cesitli marble area in April, 2010.

dogaltas projelerinin fizibilite calismalarinin
yapilip, degerlendirilmesi ve yatinma uygun
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bulunmasi sonucunda kuruldul Tokat'in Tur!

jeofizik etiit ve fizibilite calismalari
yatinmlar tamamlandiktan sonra, 200
Nisan ayinda bej mermer sahamizda
bagladik.

S&L: Ocagin verimliligi hakkinda neler
soyleyebilirsiniz?

Z.K.Y: 2012 senesi igin 3. kademeyi
hazirladik. 2011 senesinde 1. kademedeki ocak of the quarry?

verimi %8'e ulasmistir. 2. ve 3. kademelerdeki Z.K.Y: We are preparing the third level for the
ocak verimliligimizin bu sene %10-%15 arasinda year 2012. The productivity of the first level in
2011 was 8%. We predict that the productivity of

' ) ) the second and third layers will be around
PETMA “TURNALIT BE] ~ ILE SEKTORE HIZLI 10-15%.

BIR GIRIS YAPTI

S&L: What can you say about the productivity

olacag) inancindayiz.

S&L: can you tell about the characteristics of

S&L: Taginizin 6zelliklerini anlatir misiniz? your stone? How is it different from the other

Benzeri bej mermerlerden farki nedir? Mantolama beiges in the market? Do you do shielding and

epoxy?
Z K.Y Tagimiz ismini bdlgenin antik Z.K.Y: Our stone takes its name ‘Turnalit’
isimlerinden olan "Turnalit” adindan alyor.

ve epoksi yapiyor musunuz?

from the ancient name of the region. ‘Turnalit
“Turnalit Bej” acik bej renginde, homojen, proje

Beige' is light beige colored, very homogeneous

and possesses project stone quality. As the
oldukga fazla olmasi sebebiyle(4,0 Mohs)

mantolama veya epoksi ihtiyaci duyulmamaktadir.
Ihracat igin kesilen plakalarda miisterinin talebi
dogrultusunda epoksi yapilmaktadir.

hardness of our stone is quite high (4.0 Mohs)
compared to the other beige marbles in the

market, it does not require shielding or epoxy.
For our export blocks, we do epoxy depending

on the customer demand.
S&L: Tokat Turhal da iiretim yapiyorsunuz,

bagka bolgelerde de iretim yapma planiniz var
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Z.K.Y: Orta vadede hedefimiz miisterilerimize
sundugumuz taslarimizi farklilagtirmak, riin

grubumuzu cesitlendirmektir. Dolaysiyla farkh 3

T"éray[g[":fh‘mz"ve tiretim hedéﬂé‘rl'-"f

, -“Zamani gelince fabrika
kurmamiz gerektigini haber verecek. Iste 0 zaman

da fabrika kurmay degerlendirecegiz.

S&L: izmir Mermer Fuarina ilk kez
katiliyorsunuz. Fuardan beklentileriniz nelerdir?
Z.K.Y: Tabiri caizse ilk defa tagimizi gériiciiye
cikariyoruz. Dolaysiyla cok heyecanliyiz. Bu
fuardan sonra uzun zamandir siiren satis ve
pazarlama calismalanmizin hizlanacagini ve
tagimizin diinya piyasalarinda yerini alacagini
diigiiniiyoruz.

S&L: Ozellikle hedeflediginiz ic veya dis pazar
var mi?

Z.K.Y: Hem ic hem de dig pazarda tagimizin
siklikla kullamildigini grmek istiyoruz. Ulkemizin
en biyiik zcnginliklcrindén biri olan dogal tag
sektoriinde olmak gok heyecan verici. Ozellikle
tilkemizin tagin pek cok emek ve yatirim ile
cikarip, ihracat yapabilmek, tilkemize doviz girdisi
saglayabilmek ¢cok muhtesem bir duygu.

S&L: Mermer sektoriinii kendi goziiniizden
degerlendirebilir misiniz?

Z.K.Y: Mermer sektorii Tiirkiye'nin petroliidiir.

En biiyiik zenginligimiz olan bu sektorii ok iyi
degerlendirebilmemiz, iilke olarak mermer
piyasasinda tagimizin “kalite algisini”
arttirabilmemiz, uluslararasi piyasalarda “marka
degeri” yaratabilmemiz ve sektor olarak birlik
halinde hareket edebilmemiz ¢ok 6nemli. Bunun
icin de egijtimli, “kazan-kazan" ilkesine dayali,
yabanci dil konugabilen, ticari ahlaki degerlere
bagl, miisterilerini velinimet olarak géren ve
biiyiik veya kiiciik alict ayrimi yapmadan,
gerektiginde para kaybetmeyi géze alabilen,
sektorlimiiziin “Marka degerini” arttiran firmalar
olmaliyiz. Biz de PETMA ile bu imaja katki
saglayabilmekten cok memnunuz.

~ stones][2,

Your production is in Turhal region of Tokat, do
you plan on working in different areas as well?

- edt'c; answer tﬁ%_ciués
using the very own words of some of the doyens
of natural stone industry. Our quarry itself will tell
us when to build our own plant when the time
comes. Then we will decide how to proceed. You
will be exhibiting at Izmir Marble Fair for the first
time. What are your expectations?
So to speak, we are showcasing our stone for the
first time and we are very excited about it. We
believe that after this fair, our marketing activities
will speed up and our stone will take its place in
the world market.

S&L: Is there a specific domestic or
international market that you are targeting?
Z.K.Y: We would like to see our stone used
frequently in both national and international
projects. It is exciting to be in the natural stone
business which is one of the most significant
prosperities of our country. It is particularly a
wonderful feeling to quarry the stones of our
country with hard work, then export it and
acquire foreign currency for our country.

S&L: Can you describe the marble industry
from your point of view?

Z.K.Y: Marble industry is the petroleum of
Turkey. It is essential for the natural stone
industry to act in unison and be able to improve
the "quality perception’ of the Turkish stone and
create the ‘brand value’ in international markets.
Achieving this requires educated, ‘win — win’
approach based, multilingual and commercially
moral companies that value each customer
without discrimination and that can risk losing
money when necessary. Only, such companies
can help increase the brand value of the business.
As Petma, we are pleased to be contributing to
this image.
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